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civic involvement, 8, 24–5, 29, 31,

114–38, 175–8, 292–3, 310–18,
325–44, 411–15; see also political
involvement

civil liberties, 33
CMC see computer mediated

communication
Colombia, 84
communication, 263–88, 372–400
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multiple, 32–5, 441–60
new forms of, 4–5, 124, 217
online, 123, 133–4, 217, 294, 313–19,
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175–8
Current Population Survey (CPS), 49,

188, 192–3
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DSL see high-speed connection to the

Internet
duration of time online in a single

Internet session see time online
dystopias, 347

early adopters, 18, 59–60, 329, 341; see
also growth of Internet use,
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165–8, 171–4, 234–8, 251–4, 273,
300, 306, 310–14, 318, 330–2, 334,
355, 377, 381, 431–63, 507; see also
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time, unemployed), 87–91, 98,
102, 104, 159–60, 170–4, 300, 306,
311, 314; see also work

empowerment, xxviii, 101, 480, 485
English language, predominance on

the Internet, 79, 83, 86–91
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194–5, 216, 295–6, 442, 522; see also
specific activities

Internet addiction, 4, 48, 329
Internet adoption see growth of the

Internet
Internet paradox, 115
Internet Relay Chat (IRC), 435–60
Internet telephone, 6
Iran, 14
Iraq, 14
Ireland, 84
isolation see community – loss of,

loneliness, less developed
countries – scholarly isolation in,
negative effects of the Internet



INDEX 583

Israel, 14, 84
Italy, 83–4, 144–5, 190

Japan, 12, 14, 190, 521–45
job training online, 64, 331

Kenya, 14
Kerala, 12, 15, 503–17; see also India
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573–5

neighbors and neighborhood, 24–5,
28–9, 33, 48, 132, 335–7, 350, 409,
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141–3, 159, 417, 421, 441

organizations, 33, 47, 310–11, 332, 336,
436–7, 466–9

Pacific islands see Oceania
PalmTM see personal digital assistants
PDAs see personal digital assistants
Philippines, 84
penetration rate of Internet use, 9,

13–14, 60–5, 69–72, 77, 83, 100,
108, 126, 144–5, 167–73, 292,
335–6, 433, 522; see also number 
of Internet users, specific
countries
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505–8, 525–8, 552–6, 572; see also

content analysis, ethnographic
analysis, time use studies, web
surveys

retirement, 17, 155–9; see also senior
citizens

Rogers, E., 59–61
rural location, 77–9, 332
Russia, 14, 77–9

urban predominance on the
Internet, 77

Sack, W., 199–201
sampling issues see research design

and methods
Saudi Arabia, 14
scholarly community, 496–519
school use of the Internet 10, 91,

175–8, 432–60; see also children’s
use of the Internet, distance
learning, school work online

school work online, 64–7, 432–60
science, 496–517

developed countries’ domination of
science, 509–11

Science and Technology in the Third
World study, 12

SDA see Survey Data Analysis
software

security, 558, 563, 567, 573
self-efficacy, 30, 544–5; see also

psychological states
self-esteem, 534–7, 534–8, 544; see also

psychological states
seniors, 17, 21, 170–84; see also age,

retirement
September 11, 2001 attack, 121
shared interests and activities, 28
shopping online 6–7, 20, 58, 60–72,

329, 549–75; see also e-commerce,
information seeking – products

Singapore, 84–6, 190
SIQSS study see Stanford Institute for

the Quantitative Study of Society
study

skill in computer use, 79, 179, 557–8
sleep, 251–2



586 INDEX

sociability and social interaction,
xxx–xxxi, 8, 22–6, 47, 60–72, 82,
114–38, 159, 175–8, 233–40, 254–6,
295–8, 302–14, 335–7, 345–68, 373,
385, 393–7, 404–22, 433–58, 449,
573; see also friendship

social affordances of the Internet,
348–51

social capital, 24–5, 31, 117, 122, 135,
146, 175–8, 292–320, 327–42, 422,
543–5

social characteristics of Internet users,
10, 16, 61–5, 80–111, 127, 267, 298,
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methods
suburbia, 351–72
support see social support
support groups, online, 62–3, 521–45
Survey Data Analysis software, 190–3,

210
survey methods see research design

and methods
Survey 2000 see National Geographic

study
Survey 2001, 83
Sweden, 13–14, 84, 190, 470
Switzerland, 84
synchronous communication, 8, 435–9;

see also audio, chat rooms, instant
messaging, Internet Relay Chat,
telephone

Syntopia study, 12, 114–38
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